Fairport Canal Days 2010 FPMA Member Application
June 5 & 6, 2010

Application Deadline: February 1, 2010. Any application postmarked after February 1% must
include a $50 late fee. Placement notification will be sent on or about April 1, 2010.

The information you provide below will be used in the brochure and website. Please complete carefully.
(Please Print)

Business Name:

Contact Name:

Business Address:

Phone #

Web Address:

Email Address:

Please check appropriate lines below:

1) 1 would like:
One 10’ x 10’ space (at no charge)
An additional 10’ x 10’ space (at $260 - Please enclose check with application.)

2) (yes/no) | am a Main St. storefront merchant and would like to reserve the 10’
space in front of my store.
If yes (please check either) | will put up a tent | will leave the 10’ space open
3) | am a Storefront Merchant (Class A) (limit of 1 booth if application is accepted.)
| am a Home Based Merchant (Class B) (limit of 1 booth if application is accepted.)

I am a Non-Profit (Class C)

4) Product or service (please describe):

If you are interested in placing a store merchandise item, coupon(s) advertising your business at
one of the Information Booths located at the entrances to the show with your business name
displayed, please call our Canal Days Volunteer Coordinator, Jose De La Rosa, of Hanging Around
Frame & Art, at 419-7027or hangingaround.framing@gmail.com
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Festival Requirements and Information

By signing this application, | agree that:
(Please Read and Check the following...)

_____All selling activity will be confined to my display area (10’ x 10’ or 10’ x 20’) and/or my
storefront area and will not extend into the street.

_____lwill not have any sandwich board signs.

_____lwill not offer any products for sale that are not routinely sold in my place of business
throughout the year, for example: soda, water, candy.

_____lwill not sell or give away balloons nor have clowns or other attractions in my booth area.
My display area will be staffed at all times during show hours. No breaking down early.

_____lwill not sublet or place any other business or organization in my space.

_____ No generators will be used and understand that electric is not provided.

____lwill be at my establishment by 9:00am Sunday because the road barricade will be up due to
Main Street closing.

Booth Presentation:

. Merchants will provide their own display booth, racks or tables for their work to be properly
displayed and boxes and packing crates will not be visible. (If you would like assistance
with ideas/design for your display, you may contact FPMA Merchant Joanne Sharpe,
from Art & Soul at 223-4560).

. All non-Main St. Merchants will be placed in an advertised merchant location in the Village
Landing lot.

. Merchants are encouraged to be prepared for any inclement weather with appropriate rain
covers, tie downs and weights. Spikes are not allowed.

. The Village of Fairport, the Fairport-Perinton Merchants Association Inc. and individual
merchants will not be held responsible for any theft, loss of property or personal injury
suffered during or as a result of participation in Fairport Canal Days.

4) Signature: Title: Date:

Go to WWW.FAIRPORTCANALDAYS.com For latest updates and current information!

FPMA Bylaws excerpt:

Classes A, B, & C members shall have full voting power. Class A&B members shall be entitled to hold
office. Class A members shall be eligible to participate in Canal Days provided the Canal Days
application has been postmarked by March 15". Class B & C shall be eligible for Canal Days privileges
when juried by the Artisan Committee or approved by the Food Committee. Class D is not eligible for
Canal Days privileges.

All members shall be eligible to participate in all other programs and activities sponsored by the FPMA.

FPMA Merchant Application Deadline: February 1, 2010
Mail or drop off application to:
Fairport Canal Days, c/o Edward J. Bradford, Edward Jones Investments,
105 Packetts Landing, Fairport, NY 14450 Phone 585.425.3800

Note: Late Applications are NOT guaranteed a booth space.
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